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Abstract: The impact of innovation over item developments in banks is gigantic. HDFC 

Bank is the biggest private segment banks. This study goes for dissecting the fulfillment 

levels of the clients of HDFC Bank holding ATM cards in Kanchipuram area concerning a 

few perspectives, for example, the administration nature of ATM work force, area, 

adequate number of ATMs in the area, normality in working of ATMs, their effect on 

general execution and their conclusions on different other related issues. 120 clients were 

chosen on arbitrary premise. Mean levels of fulfillment of the respondents were computed 

utilizing SPSS. The clients are profoundly fulfilled by the accessibility of trade out the 

ATMs and the nature of cash notes in the ATMs being positioned first and second. 
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1. INTRODUCTION 

This study goes for investigating the fulfillment levels of the clients of HDFC Bank holding 

ATM cards in Kanchipuram area as for a few perspectives, for example, the administration 

nature of ATM staff, area, adequate number of ATMs in the locale, normality in working of 

ATMs, their effect on general execution and their suppositions on different other related 

issues. This study is a sort of exploratory examination utilizing arbitrary inspecting 

procedure. As the tests were chosen on an irregular premise and it might speak to the entire 

populace, and thusly it might turn out to be imperative for the HDFC Bank administration to 

consider the proposals with due look after being in focused position for better client 

administration. 
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The pattern in saving money has advanced from money economy and changed to check 

economy which has further been changed over to plastic card economy. Savage rivalry from 

entomb and intra bank bunch alongside the worldwide strengths have constrained the banks 

to embrace the mechanical changes to confront the electronic age. The impact of innovation 

over item developments in banks is tremendous. ICICI Bank is the biggest private part banks. 

From that point forward, it is their vital choice to bring all cutting-edge advances. One of the 

channels of managing an account administration conveyance is through the ATMs or 

Programmed Teller Machines of which the customarily and essential use was to apportion 

money endless supply of a plastic card and its one-of-a-kind Personal Identification Number 

(PIN). ATM is such kind of advancement that can mechanically acknowledge stores, issue 

withdrawals, exchange reserves in the middle of records and gather checks. 

 

Problem Defination 

The HDFC Bank presented the ATM office since its origin and today is the bank having 

biggest number of ATMs in the nation. As the utilization of ATM is expanding day-by-day, it 

is essential to consider the understanding about the level of consumer loyalty concerning 

different parts of HDFC Bank ATM and to recognize the issue territories and proposed 

suggestion prompting change. This study one of such an Endeavor. 

 

Aim of the study 

The primary targets of the study can be expressed as beneath:  

1. To look at the level of consumer loyalty connected with different parts of ICICI Bank 

ATM.  

2. To make approach proposals to enhance the administration nature of ICICI Bank ATM. 

 

2.  METHODOLOGY 

The populace characterized for this study was constrained to the ATM clients of HDFC Bank 

in Kanchipuram locale. In this study irregular testing procedure has been utilized and 120 

clients were chosen on irregular premise. Both essential and auxiliary information were 

utilized for the reason of the study. One arrangement of organized poll was utilized to gather 

essential information for the study. Information have been investigated by utilizing 

spellbinding measurements. Mean levels of fulfillment of the respondents were ascertained. 

By utilizing these mean levels of fulfillment, data has been given to use in investigating the 

circumstance. Weighted Average Scores have likewise been figured utilizing SPSS between 

different parts of ATMs with respect to their level of fulfillment and afterward positioning 

was done deciding the perspective contributing the most towards the generally speaking 

fulfillment of clients. 

 

2.1 Customer Fulfillment with different Aspects 

A. Quickness of the conveyance of ATM Card  

B. The administration quality/conduct of ATM staff/monitor  

C. Safety security Privacy  

D. Trade Availability out ATM  
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E. Money withdrawal (Correctness/Promptness)  

F. Nature of Notes  

G. Accessibility of Payinslips/Deposit Envelops and so on.  

H. Adequate number of ATMs  

I. General execution of ATM  

J. Accessibility of Payinslips/Deposit Envelops and so on. 

 

3. CONCLUSION 

The features like security safety privacy and behavior of ATM personal were moderately 

satisfied. The respondents were not satisfied with the availability of complaint book, location 

aspect and number of ATMs in the city. They have made strong recommendations regarding 

these points when they were asked to do so. Some customers strongly commented on the 

nonavailability of power back up in case of break down. Many of the customers were found 

having knowledge of other features of ATM except than withdrawal and most of them also 

make use of other features too. 
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