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 Abstract: iThe idevelopment iof ithe icentral iand iregional ieconomies idepends ion ithe 

ieconomic iactivities iof ithe icommunity. iThe ieconomy iis iformed ifrom iseveral 

ibusiness isectors, iboth iformal iand iinformal isectors iwith ithe iaim iof igetting ia 

idecent iincome ito imeet ithe ineeds iof ilife iand ito iprosper itheir ifamily imembers. iThe 

ipurpose iof ithis iresearch iis ito iknow iand ianalyze ieffect iof environment capital iand 

ilength iof ibusiness ion iincome iof itraditional itraders iin iBerastagi iFruit iMarket 

environment. iThe iscope iof ithis iresearch iis itraditional itraders iin iBerastagi iFruit 

iMarket environment. iThe ivariables istudied iare i environment icapital iand ilength iof 

ibusiness iwhich iare iindependent ivariables iand iincome iof itraditional itraders as 

idependent ivariable. iThe ipopulation iin ithis istudy iwere itraditional itraders iin ithe 

iBerastagi iFruit iMarket environment. iTraders idata itaken iin ithis iresearch ipopulation 

iare i270 itraditional itraders iin ithe iBerastagi iFruit iMarket environment. iThe inumber 

iof isamples iin ithe istudy iwas i161 irespondents. iThe itest iresults iin ithis istudy iusing 

imultiple iregression ianalysis itest. iThe itest iused iis ithe ipartial itest i(t). iThe iresults 

ishow ithat environment capital ihas ia ipositive iand isignificant ieffect ion iincome iof 

itraditional itraders iin iBerastagi iFruit iMarket environment. iLength iof ibusiness ihas 

ia ipositive iand iinsignificant ieffect ion iincome iof itraditional itraders iin iBerastagi 

iFruit iMarket environment.  i i i i i i i i 

 

 Keywords: Environment iCapital, iLength iof iBusiness, iIncome i i 

 

1. INTRODUCTION i 

 

The idevelopment iof ithe icentral iand iregional ieconomies idepends ion ithe ieconomic 

iactivities iof ithe icommunity. iThe ieconomy iis iformed ifrom iseveral ibusiness isectors, 

iboth iformal iand iinformal isectors iwith ithe iaim iof igetting ia idecent iincome ito imeet 

ithe ineeds iof ilife iand ito iprosper itheir ifamily imembers. i 

http://journal.hmjournals.com/index.php/JEIMP
http://journal.hmjournals.com/index.php/JEIMP
https://doi.org/10.55529/jeimp.22.26.33
http://creativecommons.org/licenses/by/4.0/
mailto:jsembiring446@yahoo.com


Journal of Environmental Impact and Management Policy 

ISSN: 2799-113X   
Vol: 02, No. 02, Feb-Mar 2022  

http://journal.hmjournals.com/index.php/JEIMP 

DOI: https://doi.org/10.55529/jeimp.22.26.33 

 

 

 

 

Copyright The Author(s) 2022.This is an Open Access Article distributed under the CC BY 

license. (http://creativecommons.org/licenses/by/4.0/)                                               27 

 
 

Everyone itries iin ithis icase ito iwork, inothing ibut iexpects iincome, ithe ihigher ia 

iperson's iincome, ithe ihigher ithe ilevel iof iwelfare iof ihis ifamily imembers iand ithe 

imore ineeds iand idesires ican ibe iachieved. iThus, imembers iof itoday's isociety iare 

icompeting iin iincreasing itheir iincome ilevel. iTherefore, ipeople iare itrying itheir ibest ito 

ifulfill itheir ineeds iand idesires. iIn iachieving ithese ineeds iand idesires, ivarious iefforts 

iare icarried iout, isuch ias iworking iin ithe igovernment isector, iprivate icompanies, 

iconstruction iworkers, ifarming, itrading iand iother ibusinesses. 

Small ibusinesses iin ia icountry's ieconomy ihave ian iimportant iand istrategic irole 

iin ithe idevelopment iof ithe inational ieconomic istructure. iThe iposition iof ismall 

ibusinesses iin ithe ifield iof ieconomic idevelopment iis inone iother ithan ia igroup iof 

iactors iwho itogether iwith ilarge ibusinesses idrive ithe iwheels iof ia icountry's ieconomy. 

iSmall ibusinesses iare iusually iin ithe iform iof iinformal iand itraditional ibusinesses, ithese 

ibusinesses iinclude ismallholders, ihome iindustries, ihawkers, itraveling itraders. 

iscavengers iand istreet ivendors iand ivarious iother ibusinesses. 

Merchants ihave ia iplace iwhere ithey ican itrade itheir iwares iwhich iis icalled ithe 

iMarket. iThe imarket iis ian iarea iwhere ithe isale iand ipurchase iof igoods iwith ithe 

inumber iof isellers imore ithan ione igood iwhich iis icalled ia ishopping icenter, itraditional 

imarket, ishops, imalls, iplazas, itrade icenters ior iother idesignations. iTraditional imarkets 

iare imarkets iin ithe iform iof iplaces iof ibusiness iin ithe iform iof ishops, ikiosks, istalls, 

iand itents iowned/managed iby ismall, imedium-sized itraders, icooperatives iwith ismall-

scale ibusinesses, ismall icapital iand ithrough ithe iprocess iof ibuying iand iselling 

imerchandise iby ibargaining. 

Karo iRegency iis ian iarea iwith ia ifairly iwide iagricultural ipotential iand ia ivery 

ilarge inumber iof iresults iso ithat ithe imain ilivelihood iof ithe ipopulation iis iagriculture. 

iIn iaddition, iKaro iRegency iis ione iof ithe imain itourist idestinations iin iNorth iSumatra 

iProvince iwhich ihas ino iless iinteresting ipotential ithan iother itourist idestinations iin 

iIndonesia. iKaro iRegency itourism iis ialready iwell iknown ito ithe iIndonesian ipeople 

iand ieven ito iforeign ipeople, ibut ihas inot ibeen iused ioptimally. iKaro iRegency ihas 

imany itourism iobjects ithat ican ibe ivisited isuch ias inature itourism, iagrotourism, iarts 

iand iculture itourism, ihistorical iheritage itourism iand iso ion iwhich icontribute ito ithe 

igross iregional idomestic iproduct iof iKaro iRegency. 

One istrategy ifor ithe iintegration iof itourism iand iagriculture idevelopment iin 

iorder ito iincrease ithe irole iof iMicro, iSmall iand iMedium iEnterprises iand ithe ipeople's 

ieconomy iis ithe idevelopment iof itraditional imarket itrading ibusinesses, iespecially ithe 

iBerastagi ifruit imarket environment. iThe itrade isector itoday iis iconcentrated ion ithe 

iBerastagi ifruit imarket environment. iThe iBerastagi iFruit iMarket i environment is ia 

imarketing itarget ifor iproducts iproduced ifrom ithe iagricultural isector. 

The idevelopment iof ithe itourism isector iin ia icountry iwill iattract iother isectors 

ito idevelop ias iwell ibecause iits iproducts iare ineeded ito isupport ithe itourism iindustry, 

isuch ias iagriculture, itrade, ilivestock, iplantations, ifolk icrafts, iincreasing ijob 

iopportunities iand iso ion. iIn iIndonesia, itourism iis ithe ithird iforeign iexchange iearner 

iafter ioil iand itextiles. 

The ihigh ieconomic igrowth iof ia iregion idoes inot inecessarily iguarantee ihigh 

iprosperity ifor iits ipeople, iif iit iis ifollowed iby ia ihigh ipopulation igrowth irate. iHigh 

iprosperity iis imore ireflected iin ithe igrowth irate iof iper icapita iincome, ibecause iwhen 
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iviewed ifrom ithe iconsumption ipoint iof iview, iit imeans ithat ipeople iwill ihave ithe 

iopportunity ito ienjoy igoods iand iservices iin ilarger iquantities ior iof ihigher iquality. 

Berastagi ifruit imarket environment iis ione iindicator iof itourist idestinations iin 

iKaro iRegency. iIf ithe iBerastagi ifruit imarket environment iis ivisited iby imany itourists, 

ithe ilevel iof itourist iarrivals ivisiting iNorth iSumatra iis icertain ito ialso iincrease. iThis 

ihas ian iimpact ion iincreasing iincome ifor iBerastagi ifruit imarket environment itraders 

ifrom ithe itourism isector iand ieconomic iturnover ifrom ithe itrade isector iin iKaro 

iRegency. 

Capital iis ia ivery iimportant ithing iin idoing ibusiness, iincluding itrading. iCapital 

iis iall iforms iof iwealth ithat ican ibe iused idirectly ior iindirectly iin ithe iproduction 

iprocess ito iincrease ioutput. iCapital ifor itrading ican ibe isourced ifrom iinternal itraders 

iand iother isources iother ithan itraders, ieither iin ithe iform iof iloans ifrom ibanks iand 

inon-bank iinstitutions. iBased ion ithe iresults iof iinterviews iwith iseveral itraders iat 

iBerastagi iFruit iMarket environment, imany icomplained ithat iit iwas idifficult ito iget 

icapital, ito iget ia icapital iloan, ithey ihad ito isubmit icollateral ias icollateral ifor ithe iloan. 

Length iof ibusiness ialso iaffects ithe iincome iof itraders. iThe ilonger ithe ibusiness 

iis iestablished, ithe ihigher ithe iincome iof itraders. iThis iis ibecause iin igeneral, 

ibusinesses ithat ihave ibeen iaround ifor ia ilong itime iare iable ito itake imore imature 

ipolicies ibased ion iexisting iexperience. iThis ican icertainly iincrease ithe iincome iof 

imarket itraders. 

The ipurpose iof ithis iresearch iis ito iknow iand ianalyze ieffect iof i environment 

icapital iand ilength iof ibusiness ion iincome iof itraditional itraders iin iBerastagi iFruit 

iMarket environment. i i i i 

 

Literature Ireview I 

Income 

Income iin ieconomics iis idefined ias ithe iresult iin ithe iform iof imoney ior iother imaterial 

ithings iachieved ifrom ithe iuse iof iwealth ior ifree ihuman iservices. iMeanwhile, 

ihousehold iincome iis ithe itotal iincome iof ieach imember iof ithe ihousehold iin ithe iform 

iof imoney ior inatural iwhich iis iobtained ieither ias ia isalary ior iwages ifor ihousehold 

ibusinesses ior iother isources. iA iperson's icondition ican ibe imeasured iusing ithe iconcept 

iof iincome iwhich ishows ithe itotal iamount iof imoney ireceived iby ia iperson ior 

ihousehold iduring ia icertain iperiod iof itime i(Samuelson iand iNordhaus, i2002). 

In ian ieconomic isense, iincome iis ia ireward ifor ithe iuse iof iproduction ifactors 

iowned iby ithe ihousehold isector iand ithe icompany isector iwhich ican ibe iin ithe iform 

iof isalaries/wages, irent, iinterest iand iprofits i(Sukirno, i2000). 

 

 Environment Capital 

According ito iSawir i(2001) environment icapital iis ithe itotal icurrent iassets iowned iby 

ithe icompany ior iit ican ialso imean ithe ifunds ithat imust ibe iavailable ito ifinance ithe 

icompany's ioperations. iBecause icapital iis ivery isupportive iin ithe ismooth irunning iof 

ithe icompany's iactivities, ifor iexample ithe iproduction idepartment ineeds iraw imaterials, 

ithen ithey imust ifirst ibuy ithese imaterials ior ithe imarketing idepartment iwill icarry iout 

ipromotional iactivities ito iintroduce ithe igoods ior iservices ithey ioffer ito iconsumers ior 

ithe ipersonnel idepartment ineeds inew iemployees, ito iThis iis idone iby irecruiting inew 
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iemployees. iMeanwhile, iRiyanto i(2002) iargues ithat icapital iis ia iconcrete iitem iin ithe 

ihousehold iof ia icompany ithat iis ifound ion ithe idebit ibalance ias iwell ias ithe 

ipurchasing ipower ior iexchange irate ifound iin ibetween icredits. 

  

 Length iof iBusiness i 

In irunning ia ibusiness, ithe ilength iof ibusiness iplays ian iimportant irole iin ithe iprocess 

iof iconducting ia itrading ibusiness. iThe ilength iof ia ibusiness ican ilead ito ia ibusiness 

iexperience, iwhere iexperience ican iaffect ia iperson's iobservations iof ibehavior i(Asmie, 

i2008). iThe iduration iof iopening ia ibusiness ican iaffect ithe ilevel iof iincome, ithe ilength 

iof itime ia ibusiness iactor ihas ibeen iin ihis iline iof ibusiness iwill iaffect ihis iproductivity 

iso ithat iit ican iincrease iefficiency iand ireduce iproduction icosts iwhich iare ismaller ithan 

isales i(Firdausa, i2013). 

  

2. RESEARCH iMETHODS i 

 

Scope ican ibe iinterpreted imore ispecifically ion icertain imaterials ior ithings i(Pandiangan, 

i2015; iAsyraini iet ial., i2022; iOctiva iet ial., i2018). iIn ia iresearch, ithe iscope ican imean 

ithe ilimitation iof ithe ivariables iused, ihow imany isubjects iwill ibe istudied, ithe iarea iof 

ithe iresearch ilocation, ithe imaterial ibeing istudied, iand iso ion i(Pandiangan, i2018; 

iOctiva iet ial., i2021; iPandia iet ial., i2018). iThe iscope iof ithis iresearch iis itraditional 

itraders iin iBerastagi iFruit iMarket environment. iThe ivariables istudied iare  environment 

icapital iand ilength iof ibusiness iwhich iare iindependent ivariables iand iincome iof 

itraditional itraders iin iBerastagi iFruit iMarket i environment as ithe idependent ivariable. 

Population iis ithe itotal inumber iof iobjects iunder istudy i(Pandiangan iet ial., 

i2018). iThe isample iis ipart iof ithe inumber iand icharacteristics ipossessed iby ithe 

ipopulation i(Pandiangan iet ial., i2021; iPandiangan iet ial., i2022). iThe ipopulation iin ithis 

istudy iwere itraditional itraders iin ithe iBerastagi iFruit iMarket environment. iTraders idata 

itaken iin ithis iresearch ipopulation iare i270 itraditional itraders iin ithe iBerastagi iFruit 

iMarket environment. iThe isampling itechnique iused iwas isimple irandom isampling. 

iSimple irandom isampling iis ia itechnique iof itaking isamples ifrom imembers iof ithe 

ipopulation iat irandom iwithout iregard ito ithe iexisting istrata iin ithe ipopulation 

i(Pandiangan, i2022). iFrom ithe iformula iabove, ithe inumber iof isamples iin ithe istudy 

iwas i161 irespondents. iThe irespondents istudied iwere itraditional itraders iin ithe 

iBerastagi iFruit iMarket  environment. 

The itest iresults iin ithis istudy iusing imultiple iregression ianalysis itest. iThis 

imultiple iregression ianalysis iaims ito imeasure ithe istrength iof ithe iinfluence ibetween 

itwo ior imore ivariables. iIn iaddition, ithe iresults iof ithis iregression ianalysis iindicate ithe 

idirection iof iinfluence ibetween ithe idependent ivariable iand ithe iindependent ivariable. 

iRegression ianalysis iis ibasically ia istudy iof ithe idependence iof ithe idependent ivariable 

i(bound) iwith ione ior imore iindependent ivariables i(explanatory/independent ivariables), 

iwith ithe iaim iof iestimating iand/or ipredicting ithe ipopulation imean ior ithe iaverage 

ivalue iof ithe idependent ivariable ibased ion ithe ivalue iof ithe iindependent ivariable 

iknown i(Tobing iet ial., i2018). iThe itest iused iis ithe ipartial itest i(t). i 
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3. RESULT 

 

 Overview iof iResearch iSites 

The iKaro iare ian iindigenous itribe iwho iinhabit ithe iKaro iHighlands, iDeli iSerdang 

iRegency, iBinjai iCity, iLangkat iRegency, iDairi iRegency, iMedan iCity, iand iSoutheast 

iAceh iRegency. iThe iname iof ithis itribe iis iused ias ione iof ithe inames iof ithe idistricts 

iin ione iof ithe iareas ithey iinhabit i(the iKaro ihighlands), inamely iKaro iRegency. iThis 

itribe ihas iits iown ilanguage icalled iKaro. iMost iof ithe iKaro ipeople ido inot iwant ito ibe 

icalled iBatak ipeople ibecause ithey ifeel idifferent. iThe iKaro itribe ihas iits iown iname 

ifor ithe iBatak ipeople, inamely iKalak iTeba. 

From isome iliterature ithat ithe iauthor igot iabout ikaro, ithe iorigin iof ithe iword 

iKaro icomes ifrom ithe iword iHaru. iThe iword iHaru icomes ifrom ithe iname iof ithe 

iHaru ikingdom iwhich istood iaround ithe i14th ito i15th icenturies iin ithe iNorth iSumatra 

iarea. iThen ithe ipronunciation iof ithe iword iHaru ichanged ito iKaro. iThis iis ithought ito 

ibe ithe ibeginning iof ithe iformation iof ithe iname iKaro. iIn ithe igolden iage iof ithe 

iHaru/Karo iKingdom's ipower ifrom iAceh iBesar ito ithe iSiak iriver iin iRiau. iThe 

iexistence iof iHaru/Karo iin iAceh ican ibe iconfirmed iby iseveral ivillages ithere iwhich 

icome ifrom ithe iKaro ilanguage. iFor iexample, iKuta iRaja ior iBanda iAceh inow, iKuta 

iBinjei iin iEast iAceh, iKuta iKarang, iKuta iAlam, iKuta iLubok, iKuta iLaksamana 

iMahmud, iKuta iCane, iand iothers. iAnd ithere iis ia ikaro itribe iin iAceh iBesar iwhich iin 

iAcehnese idialect iis icalled iKaree. 

Berastagi iFruit iTax iwas iestablished iin i1970 iwhen iits iname iwas istill iTarum 

iIjuk iTax. iThe iname iwas itaken ifrom ithe ishape iof ithe iroof ithat iwas iin ithe itax 

iwhich iat ithat itime iwas imade iof ifibers ithat iwere itied iand icollected iso ithat iit icould 

ibecome ia iroof iand iprotect ithe ipeople iunder iit. iWhile ithe iinauguration iof ithis iplace 

iwas icarried iout ifourteen iyears ilater, inamely ion i18 iMay i1984 iby ithe iRegent iof 

iKaro iat ithat itime iDrs. iRukun iSembiring. 

The iword i"tax" iis ia itypical iterm ifor ithe iKaro ipeople ito idescribe ithe imarket. 

iThe ibuilding iwhich ihas ian iarea iof ifive ithousand isquare imeters iis ialways icrowded 

iwith itourists iboth ifrom iwithin iand ioutside ithe icountry. iBefore ibecoming ithe 

iBerastagi iFruit iTax ior iwhen ithe iname iwas istill iTarum iIjuk iTax, ithis itax idid inot 

ihave ia iwide ienough iplace ilike iit iis itoday. iAccording ito ithe iinformation ifrom ithe 

iinformant ithat ithe iauthor igot, ithe ilocation iof ithe iTarum iIjuk iTax iat ithat itime iwas 

iat ithe ifuel ioil irefueling ipoint iwhich iis inow ilocated inext ito ithe iBerastagi iFruit iTax. 

The isituation iof iBerastagi iFruit iTax iis iquite ipopular iand ivisited iby itourists, 

iboth ifrom iwithin ithe icountry iand ifrom iabroad. iThis itax iis ilocated iin ia istrategic 

ilocation ibecause iit iis ilocated iat ifour iintersections ithat ican ibe ipassed iby ivarious 

itypes iof ipublic itransportation ifrom ivarious iareas iin ithe icity iand ivillages iadjacent ito 

iBerastagi, isuch ias iKabanjahe icity, iMerdeka ivillage, iJumaraja ivillage, iTongkeh 

ivillage, iand iothers. iThe idistance ifrom iKabanjahe ito iBerastagi iis iten ikilometers, ithe 

idistance ifrom iJumaraja ivillage ito iBerastagi iis iabout ithree ikilometers, iand ithe 

idistance ifrom iTongkeh ivillage ito iBerastagi iis itwo ikilometers. iWhile ithe iother iis ithe 

iroad ito iMedan iCity ifrom ithe iintersection ithat iis ithere ior ito ibe iprecise iat ithe 

iBerastagi iStruggle iMonument iwhich ican ibe itaken ias ifar ias isixty ikilometers. 
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Berastagi iFruit iMarket i environment consists iof i2 iLosds, inamely iClass iIII iand 

iClass iIV iLosds, iwhere ithe idefinition iof iLosd iis ia ipermanent ibuilding iwithin ithe 

imarket ienvironment iin ithe iform iof ian ielongated ibuilding iwithout iwalls. iLosd iClass 

iIII iis iused ias ia iplace ito imarket icloth, igrocery iitems iand ithe ilike. iMeanwhile, iClass 

iIV iLosd iis iused ias ia iretail imarket ifor irice, ivegetables, ifruits iand iflowers. iThe 

inumber iof itraders iwho ioccupy ithe iBerastagi ifruit imarket i environment is ias imany ias 

i270 itraders. iWith idetails, i151 itraders ioccupy iLosd iIII iand i119 itraders ioccupy iLosd 

iClass iIV. 

Facilities iand iinfrastructure ithat isupport isales iat iBerastagi iFruit iTax iare: 

 1.There iare ifacilities ifor iselling iin ithe iform iof istalls itotaling i270 iunits, iof iwhich 

i180 iunits iof ikiosks imeasuring i3 ix i3 imeters iand ilosd ior ibale-bale itotaling i90 iunits 

i(84 iunits imeasuring i2 ix i2 imeters i& i6 iunits imeasuring i2 ix i3 imeters). 

 2.There iis ia imeans iof ilighting istreet ilights ito isupport ithe iactivities ithat iare ithere 

iuntil ithe ievening. iThis iis inecessary iso ithat iat inight iall iactivities ithat itake iplace 

ithere iget ian iadequate isupply iof ilight. 

 3.There iis ia ijanitor ifrom ithe ilocal icleaning iservice iwho iis ion iduty ievery iday. iThe 

itraders ithere iwill ialso ibe icharged ia icleaning ifee iof iRp10,000 iper iweek. 

 4.Parking iarea ithat iis iquite ifree ifor ivisitors iwho ibring itheir ivehicles, iboth itwo-

wheeled iand ifour-wheeled. iThis iparking ilocation iis iplaced ion ithe iside iof ithe iroad 

iaround ithe iBerastagi iFruit iTax. iFor ivisitors iwho ibring ia icar, ithe iparking ifee iis 

 5.Rp4,000.00 ifor ione-time iparking, iwhile ifor ivisitors iwho ibring imotorbikes, iparking 

ifees iare iRp2,000.00 ifor ione-time iparking. 

 6.There iare ifour ipublic ibathroom ior itoilet ifacilities, ivery iimportant ifor iplaces ithat 

iare ialways icrowded, isuch ias ithe iBerastagi iFruit iTax. 

 

 Partial iTest i(t) iResults 

 

Table i1. iPartial iTest i(t) iResults 

Variable Coefficient Prob. it Information 

Environment iCapital i(X1) 0.2620 0.0000 Significant 

Length iof iBusiness i(X2) 0.6526 0.2921 Insignificant 

 i i i iIncome i(Y) i i i i i 

 i i i i Source: iData iProcessing iResults i i 

 

The iresults ishow ithat i environment icapital ihas ia ipositive iand isignificant ieffect ion 

iincome iof itraditional itraders iin iBerastagi iFruit iMarket environment. iLength iof 

ibusiness ihas ia ipositive iand iinsignificant ieffect ion iincome iof itraditional itraders iin 

iBerastagi iFruit iMarket environment. I 

  

4. CONCLUSION AND SUGGESTION   
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The iresults ishow ithat i environment icapital ihas ia ipositive iand isignificant ieffect ion 

iincome iof itraditional itraders iin iBerastagi iFruit iMarket environment. iLength iof 

ibusiness ihas ia ipositive iand iinsignificant ieffect ion iincome iof itraditional itraders iin 

iBerastagi iFruit iMarket environment. 

Based ion ithe iresults ithat ihave ibeen idescribed, isome isuggestions ican ibe imade 

ias ifollows: 

 1.Regarding ithe ibusiness icapital icarried iout iby ithe iBerastagi iFruit iMarket 

environment itraders, iit iis inecessary ito iregulate icapital imanagement, ibecause imost iof 

ithe itraders' icapital icomes ifrom itheir iown icapital iso iit iis inecessary ito iseparate 

iincome ifrom itrading iwith ifamily iincome iso ithat ithe ibusiness iis isustainable. iTo 

iovercome ithe iproblem iof i environment icapital, ithe iparticipation iof ithe icommunity, 

igovernment iand ithird iparties, iin ithis icase ibanks iand iother imicrofinance iinstitutions, 

iis ineeded ito iprovide ibusiness icapital iassistance iwith isoft iloans iand iwithout icollateral 

ito iBerastagi iFruit iMarket itraders    .environment. 

 2.Regarding ithe ilength iof ibusiness iof ithe iBerastagi iFruit iMarket i environment traders, 

ia itraining iis ineeded ifor itraders iabout iexcellent iservice, iso ithat itourists iwill iremain 

isatisfied iand ido inot iturn ito ithe imodern isouvenir imarket. iTraders iare irequired ito 

ihave ia istrategy iin iproducing igoods, ia istrategy iin ipromoting igoods, ito ia istrategy ifor 

ipackaging ithe igoods ito ibe isold iso ithat ithey iare imore iattractive. iIn iaddition, ithe 

itraining iis iexpected ito iincrease ibusiness irelations ito idevelop ithe iBerastagi iFruit 

iMarket ienvironment business inetwork. i i i i i i i i i 
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