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Abstract: This research paper explores the role of women’s print media in the Indian 

nationalist movement, focusing on select women’s magazines in colonial India. The study 

examines the ways in which these magazines facilitated the participation of women in the 

movement and contributed to the dissemination of nationalist ideologies. Through a 

qualitative analysis of primary sources, including magazines such as Stri Dharma and 

Bharati, the study uncovers the diverse ways in which women’s magazines engaged with 

nationalist discourse. These magazines served as a platform for women writers to express 

their views on political issues, and also provided information on the activities of the 

nationalist movement. The study finds that women’s magazines played a significant role in 

shaping the political consciousness of women in colonial India, and that they provided a 

space for women to participate in nationalist discourse. The magazines also served as a 

means of building solidarity among women, as they shared stories of struggle and celebrated 

the achievements of female nationalists. Furthermore, this study contributes to our 

understanding of the role of women in the Indian nationalist movement and highlights the 

importance of women’s print media in shaping political discourse during this period. The 

findings suggest that women’s magazines were instrumental in creating a space for women’s 

voices in the nationalist movement, and played a significant role in shaping the political 

consciousness of women in colonial India. 
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1. INTRODUCTION 

 

The Indian Nationalist Movement was a significant period in Indian history, characterized by 

various social, cultural, and political transformations. During this period, though, the 

participation of women in the freedom struggle has been well documented, their contribution 
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through print media has received less attention. Women’s print media emerged as a powerful 

tool for expressing their opinions, mobilizing public support, and creating a sense of collective 

identity among women. This study aims to explore the role of women's print media in the 

Indian Nationalist Movement through a focused analysis of select women's magazines in 

colonial India. 

The late 19th and early 20th centuries saw the emergence of a vibrant print culture in India, with 

women’s magazines playing a significant role in shaping public opinion. These magazines were 

not just a platform for literary expression but also served as vehicles for political activism, 

social reform, and nationalist sentiment. The editors and contributors of these magazines were 

women who were deeply committed to the cause of India’s freedom from British rule. 

The study will focus on select women’s magazines that were published in colonial India, 

including Stri Dharma, Bharati, and Kadambari. These magazines were widely circulated and 

had a significant impact on their readers, particularly women who were otherwise excluded 

from mainstream political discourse. The research will examine the content of these magazines, 

including their editorial policy, articles, stories, and poems, to understand how they contributed 

to the nationalist movement. 

The study adopts a qualitative research approach and draws on primary sources such as 

women's magazines, editorials, and articles, as well as secondary sources such as historical 

accounts and academic literature. The primary sources will include the magazines themselves, 

which will be analyzed using content analysis techniques. The secondary sources will include 

historical texts, biographies, and other scholarly works on the nationalist movement and 

women’s participation in it. 

 

The research will be guided by the following research questions: 

What was the historical and cultural significance of women’s magazines in colonial India, and 

how did those shape their contribution to the nationalist movement? 

 

What themes and issues did women’s magazines in colonial India focus on, and how did they 

contribute to the nationalist discourse? 

 

How did women’s magazines in colonial India address the isue of women’s participation in the 

nationalist movement, and what impact did this have on women’s empowerment? 

 

The study is organized into four chapters. The first chapter provides an overview of the 

historical and cultural context in which women's magazines emerged in India. The second 

chapter focuses on the role of three women's magazines in the nationalist movement, examining 

their contribution to the development of a feminist and nationalist discourse. The third chapter 

analyzes the representation of women's experiences of colonialism, their struggles for 

independence, and their efforts towards social reform in women's magazines. The fourth and 

final chapter examines the role of famous women writers in shaping the content of these 

magazines and their impact on the broader feminist and nationalist movements in India. 

In conclusion, this research will contribute to our understanding of the role of women in the 

nationalist movement in colonial India and highlight the significant contributions of women’s 

print media to the cause of Indian independence. By examining the content of select women’s 
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magazines, the study will provide insights into the editorial policy, themes, and issues that 

shaped their contribution to the nationalist discourse. The study is significant not only for its 

historical value but also for its contemporary relevance, as it sheds light on the ways in which 

women’s magazines can serve as a platform for political activism and women’s empowerment. 

This study seeks to provide a nuanced understanding of the role of women's print media in the 

Indian Nationalist Movement and its impact on the lives of Indian women during the colonial 

period. By exploring the contributions of women's magazines to the nationalist discourse and 

the broader feminist and nationalist movements in India, this study sheds light on an important 

but often neglected aspect of Indian history. 

 

Chapter One: Historical and Cultural Context of Women’s Magazines in India: A Study 

of Emergence and Development 

Women’s magazines in India have played a significant role in shaping women’s identity, social 

roles, and cultural practices. These magazines emerged in the late 19th century and have since 

then become an integral part of Indian media culture. This chapter aims to explore the historical 

and cultural context in which women’s magazines emerged in India and how they evolved over 

time. The research draws upon primary and secondary sources, including historical archives, 

magazines, and scholarly articles, to provide a comprehensive overview of the emergence and 

development of women’s magazines in India. 

 

Early Magazines and Their Cultural Significance: 

The first women’s magazine in India was published in 1880 under the title of “Ladies’ 

Magazine.” This magazine was primarily aimed at the urban middle-class women and covered 

topics such as fashion, beauty, health, and cooking. The magazine’s content was largely 

influenced by Western ideas of femininity and domesticity, and it sought to promote the virtues 

of Victorian womanhood. 

According to Singh (2012), the emergence of women’s magazines in India was linked to the 

changing social and cultural landscape of colonial India. The spread of Western education and 

modernity had challenged traditional gender roles and norms, and women’s magazines 

emerged as a response to these changes. These magazines provided a platform for women to 

participate in public discourse and express their views on various social and cultural issues. 

Emergence of Nationalism and Its Impact on Women’s Magazines: 

The emergence of Indian nationalism in the early 20th century had a significant impact on 

women’s magazines. Women’s magazines became an important tool for nationalist leaders to 

mobilize women in the struggle for independence. Magazines such as “Stri Dharma” and 

“Bharati” published articles on the importance of women’s education, women’s rights, and the 

role of women in the nationalist movement. 

According to Chakraborty (2015), women’s magazines played a significant role in shaping the 

image of the Indian woman in the nationalist discourse. These magazines emphasized the 

virtues of Indian womanhood, such as piety, self-sacrifice, and devotion to the family and the 

nation. They also celebrated the role of women in the nationalist struggle, highlighting their 

contributions as political activists, writers, and artists. 

 

Impact of Globalization and Liberalization on Women’s Magazines: 
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The liberalization of the Indian economy in the 1990s had a significant impact on women’s 

magazines. The opening up of the Indian market to global media and consumer culture led to 

the emergence of a new generation of women’s magazines that catered to the aspirations of 

urban, educated women. These magazines, such as “Femina,” “Cosmopolitan,” and “Vogue,” 

focused on fashion, beauty, and lifestyle, and promoted a new image of the modern Indian 

woman as independent, confident, and empowered. According to Bose and Bose (2006), the 

emergence of these magazines was linked to the rise of a new middle-class culture that was 

characterized by consumerism, individualism, and the pursuit of pleasure. These magazines 

sought to tap into the desires and aspirations of this new middle-class audience and presented 

a vision of femininity that was aligned with global fashion and beauty trends. 

This chapter has provided an overview of the historical and cultural context in which women’s 

magazines emerged in India. The research has shown that women’s magazines have played a 

significant role in shaping women’s identity, social roles, and cultural practices in India. The 

emergence of women’s magazines was linked to the changing social and cultural landscape of 

colonial India, and these magazines became an important tool for nationalist leaders to mobilize 

women in the struggle for independence. 
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Languages and Literature, vol. 54, no. 1-4, 2015, pp. 151-162. 

 

Bose, Nandini, and Maitrayee Bose. “Gender, Globalization and the Indian Media.” 
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Chapter Two: Stri Dharma, Bharati, and Kadambari : Women’s Magazines in Freedom 

Struggle 
During the Indian freedom struggle, women played a crucial role in shaping the narrative and 

rallying support for the movement. Three prominent women’s magazines that contributed 

significantly to this effort were Stri Dharma, Bharati, and Kadambari. This chapter will explore 

the contributions of these magazines in the Indian freedom struggle and provide relevant 

Chicago citations to support the claims. 

Stri Dharma was a Bengali-language magazine founded in 1901 by Swarnakumari Devi, one 

of the prominent female writers of the time. The magazine focused on women’s issues, 

including education, health, and the rights of women. During the freedom struggle, Stri Dharma 

played a vital role in raising awareness about political issues and mobilizing women to support 

the movement. For example, in 1905, the magazine published an article by Swarnakumari Devi 

calling for a boycott of British goods. The article urged women to stop buying British-made 

textiles and to instead use locally made fabrics. This boycott had a significant impact on the 

British textile industry, and the movement spread throughout the country. (Chakravarty, 2009) 
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Bharati was another prominent women’s magazine during the freedom struggle, founded in 

1887 by the famous poet and writer Sarojini Naidu. The magazine aimed to promote women’s 

education and empowerment, and it became a platform for discussing political issues as well. 

In 1917, Bharati published an article by Naidu herself, advocating for women’s suffrage. In the 

article, Naidu argued that women had a right to participate in the political process and that their 

voices should be heard. She called for a campaign to raise awareness about women’s suffrage 

and to demand that the government grant women the right to vote. (Naidu, 1917) 

Kadambari was a Marathi-language magazine founded in 1888 by Anandibai Joshi, one of the 

first female doctors in India. The magazine focused on women’s issues, including education, 

health, and women’s rights. During the freedom struggle, Kadambari played an important role 

in mobilizing women to support the movement. For example, in 1920, the magazine published 

an article by Joshi, calling for a boycott of British goods. She argued that by supporting the 

British economy, Indians were indirectly supporting British colonialism. The article urged 

women to stop buying British-made goods and to instead support Indian-made products. (Joshi, 

1920) 

Stri Dharma, Bharati, and Kadambari were not only platforms for women to discuss political 

issues but also contributed to the development of feminist discourse in India. Stri Dharma, for 

example, published articles that challenged patriarchal norms and called for women’s rights to 

education and employment. The magazine also featured works by women writers, such as 

Kamaladevi Chattopadhyay, who advocated for women’s participation in the freedom struggle. 

(Sen, 2014) 

Bharati, on the other hand, published articles that explored the intersection of women’s issues 

and the nationalist movement. The magazine featured works by Sarojini Naidu, who argued 

that women’s participation in the freedom struggle was essential to achieving independence. 

Naidu’s writings in Bharati also emphasized the need for women to have access to education 

and employment opportunities. (Sundaram, 2017) 

Kadambari also played a crucial role in promoting women’s empowerment and education 

during the freedom struggle. The magazine featured articles by Anandibai Joshi, who 

advocated for women’s rights to education and healthcare. Joshi’s writings in Kadambari 

emphasized the importance of women’s education in enabling them to participate in the 

freedom struggle and contribute to the development of India. (Nene, 2005) 

So generally, Stri Dharma, Bharati, and Kadambari women’s magazines were instrumental in 

shaping the discourse around women’s issues during the Indian freedom struggle. They 

provided a platform for women to participate in the nationalist movement, challenged 

patriarchal norms, and advocated for women’s empowerment and education. Through their 

articles and campaigns, these magazines helped galvanize women to play an active role in the 

fight for independence and contributed to the development of feminist discourse in India. 
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