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Abstract: Everyone tries in this case to work, nothing but hoping for income, the higher a 

person's income, the higher the level of welfare of his family members and the more needs 

and desires can be achieved. Thus today's community members are competing to increase 

their level of income. Therefore, the community is trying as optimally as possible to fulfill 

their needs and desires. In achieving these needs and desires, it is carried out with various 

businesses, such as working in the government sector, private companies, construction 

workers, farming, trading and other businesses. This study aims to determine and analyze 

effect of capital and labor on income in food restaurants. This type of research used is 

quantitative research. Population used for this study is restaurant entrepreneurs in DKI 

Jakarta Province. Sampling technique uses snowball technique. Hypothesis testing using 

partial (t) test. The results show that capital has a positive and significant effect on income 

in food restaurants. Labor has a positive and significant effect on income in food 

restaurants.  
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1. INTRODUCTION 

 

One iof ithe idevelopments icurrently ibeing icarried iout by ithe igovernment iis ieconomic 

development. Economic idevelopment irefers ito ipolicies itaken by ithe igovernment iin iorder 

to iachieve iemployment iopportunities iand isustainable ieconomic igrowth.iThe igoal iof 

economic idevelopment iitself iincludes icontrolling ithe iinflation irate iand ialso increasing 

people's iliving istandards. However, ithe imain iproblem iin ieconomic idevelopment, iin 
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general, iis ithe iunequal idistribution iof iincome. Economic idevelopment iis a iprocess ithat 

causes ipeople's iincome ito iincrease iover a ilong period iof itime. There iare ithree iimportant 

characteristics iof ieconomic idevelopment, inamely ia iprocess iof icontinuous ichange, iefforts 

to iattract ipeople's iper icapita iincome, iand ian iincrease iin ipeople's iper icapita iincome iin 

the ilong iterm (Mankiw, i2007). 

 

Government ipolicy iin idevelopment iis iaimed iat ichanging ithe iway iof ithinking iin iorder  

to iunderstand ithe iimportance iof iinvestment iin idevelopment. The idevelopment iwill 

increase ithe ination's icultural ivalues, inamely ithe icreation iofia ibetter istandard iof iliving, 

mutual irespect ifor ieach iother, iand iavoiding iarbitrary iactions. There iare itwo istages iof 

development igoals. The ifirst istage iis ito ieradicate ipoverty iand iwhen ithis igoal ibegins ito 

be iachieved, iit iwill ibe icontinued iin ithe isecond istage, inamely icreating iopportunities ifor 

its icitizens ito ibe iable ito ilive ihappily iand ihave iall itheir ineeds imet (Raharjo, i2008). 

 

Everyone itries iin ithis icase ito iwork, inothing ibut ihoping ifor iincome, ithe ihigher a 

person's iincome, ithe ihigher ithe ilevel iof iwelfare iof ihis ifamily imembers iand ithe imore 

needs iand idesires ican ibe iachieved. Thus itoday's icommunity imembers iare icompeting ito 

increase itheir ilevel iof iincome. Therefore, ithe icommunity iis itrying as ioptimallyias 

possible ito ifulfill itheir ineeds iand idesires. In iachieving ithese ineeds iand idesires, iit iis 

carried iout iwith ivarious ibusinesses, isuchias iworking iin ithe igovernment isector, iprivate 

companies, iconstruction iworkers, ifarming, itrading iand iother ibusinesses. 

 

Signaling itheory iisian iaction itaken by ithe imanagement iof aicompany ithat iprovides 

guidance ito iinvestors iabout ihow imanagement iviews ithe icompany's iprospects. Companies 

with iprofitable iprospects iwill itry ito iavoid iselling ishares iand iseek iany inew icapital 

needed iin iother iways iincluding ithe iuse iof idebt (Arsyad, i2000). Signals ican ibe iin ithe 

form iof ipromotions ior iother iinformation istating ithat ithe icompany iis ibetter ithan iother 

companies.iSignal itheory iexplains ithat isignaling iis idone by imanagers ito ireduce 

information iasymmetry.Managers iprovide iinformation ithrough ifinancial ireports ithat ithey 

apply iconservatism iaccounting ipolicies ithat iproduce ihigher iquality iprofits ibecause ithis 

principle iprevents icompanies ifrom itaking iactions ito iexaggerate iprofits iand ihelps iusers 

of ifinancial istatements by ipresenting iquality iprofits iand iassets. 

 

In ieconomic idevelopment iin iIndonesia, imicro, ismall iand imedium ienterprises iare ialways 

described as a isector ithat ihas ian iimportant irole, ibecause imost iof ithe ipopulation ihas ilow 

education iand ilives iin ismall ibusiness iactivities iin iboth ithe itraditional iand imodern 

sectors. The idevelopment iof imicro, ismall iand imedium ienterprises iis ione iof ithe activities 

carried iout by ithe igovernment iin iimproving ithe ipeople's ieconomy. iThe development iof 

micro, ismall iand imedium ienterprises iis iessentially ia ishared responsibility ibetween ithe 

government iand ithe icommunity. Therefore, ithe irole iof igovernment iand isociety iis ivery 

important iin iincreasing ithe idevelopment iof imicro, ismall iand imedium ienterprises 
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(Hubeis, i2009). Restaurant ibusiness iactivities iare iincreasingly ideveloping ibecause iof ithe 

very ipromising iprospects ifor ientrepreneurs. iHowever, ithere iis istill ia ineed ifor iresearch 

in ideveloping irestaurants iso ithat ithey ican iincrease ithe iincome iof ithe irestaurant 

entrepreneur. 

 

In igeneral, irestaurants iwill igo iout iof ibusiness iif ithe iturnover iobtained iis inot ias 

expected. iThat imeans ithis iis idue ito iproblems iregarding ithe iincome iof ithe irestaurant 

entrepreneur ihimself. iOne ithat iaffects ithe iincome iof irestaurant ientrepreneurs iis ithe ilack 

of icapital. iCapital iis ineeded ito iincrease ithe iincome iof irestaurant ientrepreneurs. 

However, ithere iare istill imany irestaurant ientrepreneurs iexperiencing icapital iproblems. 

This ican ialso ibe icaused iby ithe igovernment's iattention, iwhich iis iless iresponsive ito ithe 

needs iof ientrepreneurs. iThe ilack iof icapital icertainly iaffects ithe iresults iand iinnovations 

carried iout iby ientrepreneurs. iAnother ithing ican ibe ithe inumber iof iappropriate iand 

qualified iworkforce. iThe inumber iof iworkers iin iaccordance iwith iwhat iis ineeded imakes 

the iperformance imaximal. iQualified ihuman iresources ialso iplay ia irole iin iincreasing ithe 

development iof irestaurant ibusinesses. iIn ithe iend, iit iwill iincrease ithe iincome iof 

restaurant ientrepreneurs. 

 

Studies ion ithe iincome iof irestaurant ientrepreneurs iare ineeded ias ia itool ior iknowledge 

base ithat ican ibe iapplied ifor iconsideration ias iwell ias itaking ipolicy isteps ito iincrease ithe 

income iof irestaurant ientrepreneurs. It iis ihoped ithat iwith imore iand imore iresearch ion ithe 

study iof ithe irestaurant ibusiness isector, ithis ican icontribute ito ithe idevelopment iof ithe 

restaurant ibusiness. 

This istudy iaims ito idetermine iand ianalyze ieffect iof icapital iand ilabor ion iincome iin ifood 

restaurants. I 

 

2. RESEARCH iMETHODS 

 

This itype iof iresearch iused iis iquantitative iresearch. Quantitative iresearch iinvolves 

collecting idata ito itest ihypotheses ior ianswer iquestions iabout ipeople's iopinions ion ian 

issue ior itopic i(Pandiangan iet ial., i2022). Quantitative iresearch iis ibased ion icollecting  and 

ianalyzing idata iin ithe iform iof inumbers ito iexplain, ipredict, iand icontrol ithe phenomena 

iof iinterest. Quantitative iresearch iemphasizes iits ianalysis iof inumerical idata  processed iby 

istatistical imethods. Quantitative iresearch iwill ibe iobtained ito ithe significance iof ithe 

irelationship ibetween ivariables. 

 

Population iis ia igeneralization iarea iconsisting iof iobjects ior isubjects ithat ihave icertain 

qualities iand icharacteristics idetermined iby ithe iresearcher ito ibe istudied iand ithen 

conclusions idrawn i(Fauzi, i2009). iPopulation iused ifor ithis istudy iis irestaurant 

entrepreneurs iin iDKI iJakarta iProvince. iSampling itechnique iuses isnowball itechnique. 

Snowball itechnique iis ia itechnique ifor itaking idata isources ithat iare iinitially ismall iin 
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number iand ithen ienlarging, ithis iis ibecause ithe ismall idata isources ihave inot ibeen iable  

to iprovide isatisfactory idata, iso ilook ifor iother iinformants iwho iare iused ias idata isources 

(Tobing iet ial., i2018). iSample iused iin ithis istudy iis i75 irespondents. 

 

Hypothesis itesting iusing ipartial i(t) itest. it itest icomes ifrom ithe itest iof igoodness iof ifit, 

testing ithe icompatibility ibetween ithe iresults iof ia icertain ifrequency iof iobservations iwith 

the ifrequency iobtained ibased ion ithe iexpected ivalue. it itest iis icarried iout ito ipartially  test 

whether ithe iindependent ivariable ipartially ihas ia isignificant ieffect ion ithe idependent 

variable i(Kurdhi iet ial., i2023). 

 

3. RESULT 

 

General Description 

The ieconomic igrowth iof ithe iprovince igroup ion iJava iIsland iwill istill imake ithe ilargest 

contribution ito iIndonesia's ieconomic iperformance, iincluding iin i2022. The iCentral Bureau 

of iStatistics irecorded ithat iJava iIsland's ieconomic igrowth iin i2022 iis i5.31 ipercent iyear of 

year iwith ia i56.48 ipercent icontribution ito iIndonesia's i2022 ieconomic igrowth iwhich iis 

also i5.31 ipercent iyear iof iyear. 

Aggregate idemand ifrom iboth idomestic iand ioverseas ihas iincreased. iThis iis idriven iby ian 

increase iin icommunity iactivity iand imobility iin iline iwith ithe irelaxation iof ithe 

implementation iof irestrictions ion icommunity iactivities. iThen ilater, iit ibecame ia itrigger 

for ithe igrowth iof ithe iDKI iJakarta iProvince ieconomy. iIncreased iactivities iof irreligious 

institutions iand ipolitical iparties iahead iof ithe i2024 idemocratic iparty ialso icontributed ito 

this ieconomic igrowth. iHowever, ion ithe iother ihand, ithe iglobal ieconomic islowdown iand 

rising icommodity iprices iare istill iholding iback ithe ipace iof ieconomic iacceleration. 

 

In ithe ifourth iquarter iof i2022, ithe iDKI iJakarta iProvince's ieconomy igrew iby i4.85 

percent icompared ito ithe ifourth iquarter iof i2021. iMeanwhile, iwhen icompared ito ithe third 

quarter iof i2022 iit igrew iby i2.69 ipercent. iThe ieconomic iconditions iin i2022 iwill igrow 

5.25 ipercent icompared ito i2021. iThis iwill iprovide ia ipositive isignal ifor ithe idevelopment 

of ithe ieconomic iconditions iof ithe iDKI iJakarta iProvince. 

 

The ieconomic igrowth iof iDKI iJakarta iProvince iin ithe ifourth iquarter iof i2022 ion ia iyear 

on iyear ibasis iis idriven iby ithe ipositive iperformance iof imost icomponents ifrom ithe 

expenditure iside. iThe ihighest igrowth ioccurred iin ithe iexport icomponent ias iseen ifrom 

the iincrease iin iexports iof igoods iand iservices. iIn iaddition, ithe icomponent iof 

consumption iexpenditure ifor inon-profit iinstitutions iserving ihouseholds ialso igrew ialong 

with ithe iincrease iin iinstitutional iactivity, iwhich iis ialso ireflected iin ithe iincrease iin ithe 

volume iof ielectricity isales ifor ithe isocial icategory. iOn ithe iother ihand, ifrom ithe ibusiness 

field, iother iservices igrew i14.77 ipercent idriven iby iincreased icommunity imobility iwhich 

can ibe iseen ifrom ithe iincrease iin ithe inumber iof ivisitors ito irecreational iareas. 
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Economic igrowth iin i2022 iversus i2021 iwill ibe idriven iby iall icomponents ifrom ithe 

expenditure iside, iexcept ifor ithe igovernment iconsumption iexpenditure icomponent. iThe 

export icomponent igrew ithe ihighest, ifollowed iby ithe iconsumption iexpenditure 

component ifor inon-profit iinstitutions iserving ihouseholds. iThe ihousehold iconsumption 

expenditure icomponent ialso igrew ipositively idue ito ian iincrease iin ipeople's isocio-

economic iactivities icompared ito ithe iprevious iyear. iIn iterms iof ibusiness isector, icloth 

services igrew ithe ihighest, ifollowed iby ithe iprovision iof iaccommodation iand ifood iand 

drink isupported iby ian iincrease iin ithe ioccupancy irate iof ihotel irooms iin iJakarta iand 

restaurant ivisitors. 

 

Partial (t) Test Results 

Partiali(t) itest iis iconducted ito itest ithe iresearch ihypothesis iregarding ithe ieffect iof ieach 

independent ivariable ipartially ion ithe idependent ivariable. 

 

Table i1. iPartial i(t) iTest iResults 

Variable Coefficient Prob. 

Capital 3.411 0.027 

Labor 2.566 0.018 

Dependent iVariable: iIncome 

Source: iResearch iResults i(2023) 

The iresults ishow ithat icapital ihas ia ipositive iand isignificant ieffect ion iincome iin ifood 

restaurants. iAn iincrease iin icapital isuch ias ian iincrease iin ithe inumber iof itraded igoods or 

products iowned iby ia itrader ican iincrease ithe ilevel iof iincome. iThe iincome ireceived iby 

each iindividual ior icommunity igroup iis ihighly idependent ion ithe iownership iof ithe factors 

of iproduction. iThe igreater ithe icapital ior ifactors iof iproduction iowned, ithe ihigher ithe 

income ireceived itends ito ibe i(Dewanti, i2008). iAlmost iall iof ithe iworking icapital iowned 

by irestaurant ientrepreneurs icomes ifrom itheir iown icapital. iThe idevelopment iof restaurant 

entrepreneurs iin iDKI iJakarta iProvince iis iquite igood iconsidering ithere iare imany 

restaurants ispread iacross iDKI iJakarta iProvince, ithis iis ibecause irestaurants iare ia ihuman 

need ito ifulfill itheir ifood ineeds. iThis iproblem iis ian iobstacle ifor irestaurant ientrepreneurs 

to iobtain iadditional icredit icapital iin ian ieffort ito idevelop itheir irestaurant ibusiness. iIt can 

be isaid ithat ithis iis ivery iinsufficient ito isupport iand iimprove ithe ifamily's ieconomy 

because ibusiness idevelopment ihas ibecome istagnant ibecause iit iis iconstrained iby  

business icapital. 

 

Labor ihas ia ipositive iand isignificant ieffect ion iincome iin ifood irestaurants. iLabor iis ia 

very iimportant ifactor iin iproduction, ibecause ilabor iis ia idriving ifactor ifor iother iinput 

factors, iwithout ilabor, iother iproduction ifactors iwill ibe imeaningless. iWith ithe iincrease in 

labor iproductivity iwill iencourage ian iincrease iin iincome iproduction iwill ialso increase 
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(Kasmir, i2006). iLabor ihas ia isignificant ieffect ion iincome. iThe imore iworkers, ithe greater 

ithe iopportunities ifor iinformal ibusinesses ito iearn iincome. 

 

4. CONCLUSION iAND iSUGGESTION 

 

The iresults ishow ithat icapital ihas ia ipositive iand isignificant ieffect ion iincome iin ifood 

restaurants. iLabor ihas ia ipositive iand isignificant ieffect ion iincome iin ifood irestaurants. 

 

From ithe iresults iof ithe iresearch, ithe isuggestions itaken iwere igiven ias ifollows: 

1. Based ion ithe iresults iof iinterviews iconducted iwith irestaurant ientrepreneurs, 

information iis iobtained ithat irestaurant ientrepreneurs istill iuse itheir iown icapital iin 

running itheir ibusiness iand irestaurant ientrepreneurs ihave idifficulty iobtaining 

additional icapital ibesides itheir iown icapital, irestaurant ientrepreneurs ishould ibe iable 

to iseek imaximum icapital iby imaking icapital iloans ithrough ibanks, icooperatives, iand 

people's icredit ibanks. 

2. Labor ihas ia ipositive iand isignificant ieffect ion iincome. iIt iis isuggested ito irestaurant 

entrepreneurs ibe iable ito imaintain ithe iexisting iworkforce iconsidering ithey iwork ivery 

long ihours iunder ithe ipretext iof iincreasing ilabor iwages. i i 
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