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Abstract: Women's entrepreneurship is a driving force behind the nation's economic
growth. One of the most significant areas is capital accumulation. In addition to analyzing
the many business channels available to and used by women entrepreneurs, the study tries
to determine why women entrepreneurs in the area of study started their businesses. The
report also discusses how women entrepreneurs maintain various forms of income and the
money they make. It examines issues that women entrepreneurs confront as well as
government assistance for female entrepreneurs looking to launch their own companies.
The paper concludes with some significant findings that are pertinent to the advancement
of women entrepreneurs in the research domain.
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1. INTRODUCTION

A country's economic growth and development are determined by its basic human and
financial resources. An economy's growth is mostly spurred by a country's entrepreneurial
spirit. The conduct and activities of a unique subset of people known as entrepreneurs interact
to produce the spirit of entrepreneurship. A nation may have abundant natural resources and
financial resources. But resource use would not be as anticipated if entrepreneurship were
insufficient. The entrepreneur should be viewed as a resource since he is a component of
industrial society. The entrepreneur is accountable for not just making a living but also for
opening up opportunities for others to find work and for increasing the gross domestic
product.

Naturally, a woman's position in traditional culture is restricted to the family. She is
completely engaged with her responsibilities being a mother and homemaker because she is
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the child bearer. Since the typical home may be thought of as a source of production and a
consuming unit, this is no little accomplishment. Under shaky housing circumstances and
with crude methods and equipment, the man's job is to furnish the family with bare
necessities, which the wife subsequently transforms into consumable goods or items. In a
developing nation like India, a number of factors—including urbanization, technological
advancement, women's education, etc. have significantly altered these long-standing
circumstances. The woman's position at home has gradually diminished as a result of
technological advancement, starting with urban regions and working backward. Women's
position at home is steadily shrinking as the production portion of their labor at home
gradually declines. Indian society nowadays still leans heavily on tradition and patriarchal
values. Her place in the matrix of family hierarchy and the economic stratum heavily
influences the degree and kind of female engagement as well as what it signifies for her
standing among the family and society.

In India, women make up around 48% of the entire population, yet only 34% of them
participate in economic activities (Vinesh, 2014). Women make up 10.11% of Indian
business owners, according to a study by the RBI from July 2005. Small Medium Enterprises
(SMEs) currently produce a wide range of goods using technology that ranges from
conventional to cutting-edge. SMEs employ almost 20 million people and provide 40% of the
economic value created in the production sector, 34% of all exports, and 7% of the nation's
GDP.

A woman entrepreneur is someone who takes on difficult tasks in order to fulfill her own
wants and achieve financial independence. Entrepreneurial women possess a strong desire to
make a difference and are capable of adding value to both social and familial relationships.
This study focuses on women entrepreneurs in the Sivaganga district of Tamil Nadu.

Review of Literature

The Indian Constitution guarantees women's equality in every way. In India's economic
development, women entrepreneurs’ contributions are high (Fernando, 2015). Empowering
women is essential for a country's progress. Evidence from several research studies shows
that the provision of microcredit can lead to the development of rural women (Sarania, 2015).

Tamil Nadu and Kerala are the two Indian states with the highest concentration of
entrepreneurs. According to a state-by-state analysis, almost 80% of Indian entrepreneurs
self-finance their businesses, using a few of the several government programs that provide
them with budgeting guidance. Most entrepreneurs work in the field of education. Women
have made a variety of efforts that have gone unnoticed, unappreciated, and unnoticed since
in developing nations their efforts are more visible in the informal sector than in the official
sector (Saeid Abbasian & Carina Bildt, 2014).

Women confront a number of difficulties, such as the fact that women are consistently
viewed as less than males owing to discrimination, inequality, undervaluation, and
unrecognition. Although the issues are always becoming worse, they have managed to battle
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through and become independent thanks to business. Since independence, the strategy of
liberalization has advanced significantly and has aided in the entrepreneurship-based
empowerment of women. Women have always wished to see society and the country advance
(Stalin, 2017).

In their article on women entrepreneurs, Kavita and Mallikarjun (2018) make the case that
women entrepreneurs can make a significant contribution to society in general and to families
in particular if they are given the opportunity to explore and are supported by government
and nonprofit organizations, or if they can persuade family members to change their attitudes
about women entrepreneurs. These findings will serve as the foundation for future study
because this is one of the few research investigations on women entrepreneurs in emerging
districts of the Backword area, making it possible to learn about women entrepreneurs in
the Kalaburagi district.

According to Neneh (2021) women entrepreneurs' opinions of business potential and attitudes
toward entrepreneurial support organizations, research emphasized the lack of “information
of data of information™ and understanding of the many assistance programs put forth by the
government of the Republic of India. The study revealed that (i) self-interest in a particular
business sector, (ii) inspiration from other people's success or actions, (iii) dignity, (iv) family
members' recommendations, and (v) the need for money were the five main psychological
characteristics that influenced women's entrepreneurship. The following elements made it
easier to maintain the business: self-interest, expertise, family assistance, and support.

Botha (2020) found that women entrepreneurs with talent and leadership qualities are
prepared to mobilize deposits and invest the same successfully in their study on "women
entrepreneurship in the cooperative banking sector.” According to Gurbuz and Ozkan (2020),
"More support is necessary for the MSMEs from the government within the context of
targeted industry disposal, government procurance programmer, credit and performance
ratings, and selling support,” is what they conclude within their article. According to Huis et
al. study (2020), human resource management in small and medium-sized enterprises is very
informal and flexible, and systematizing procedures is essential to improving working
conditions for small and medium-sized sector employees. Khan et al. (2021) point out that
credit isn't the only roadblock to starting a business in their extensive research, "Women in
Micro-and Small-Scale Development.” According to the research, there are still challenges
with feminism or anti-feminism, managerial abilities, comprehension of organizational
systems, and training/retraining issues.

Objectives of the Study

1. To study the socio-economic outline of women entrepreneurs.

2. To find out the issues and challenges faced by rural women entrepreneurs in India.
3. To study the efficient support of the government for women’s entrepreneurship.
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2. METHODOLOGY

The information required to complete the study was gathered using primary as well as
secondary sources. A systematic interview schedule was used to acquire the respondents'
primary data. The secondary data are to be obtained from the director of industries and
commerce's handbooks, action plans, published and unpublished reports, and pamphlets. This
study was conducted in the Sivaganga district of Tamil Nadu. A total of 100 samples were
collected and analysed in this study.

Analysis
Table - 1: Age Wise Classification of the Respondents

Age (years) No. of Respondents Percent
20-30 18 18
31-40 34 34
41 -50 20 30
51-60 18 18

Total 100 100

According to the aforementioned table - 1, 18% of respondents are between the ages of 20
and 30 years, 34% are between the ages of 31 and 40 years, 30% are between the ages of 41
and 50 years, and 18% are between the ages of 51 and 60 years. It is implied that the most
significant age range, which has a strong desire for entrepreneurs, is between 30 and 40 years
old. Therefore, a person's age has a significant impact on how responsible and active they are
in business.

Table - 2: Educational Qualification of the Respondents

Educational Status No. of Respondents Percent
Primary Level 14 14
Secondary Level 42 42
Graduate 29 29
Iliterate 15 15
Total 100 100

Table 2 reveals that 14% of the respondents only completed elementary school. 15% of the
respondents are illiterate, 29% have completed their degrees, and 42% have only completed
their secondary education. The data in this table demonstrates that most respondents are
educated. The respondents' educational background aids them in creating and carrying out a
business strategy.

Table — 3: Nature of Business by the Women Entrepreneurs

Nature of Business No. of Respondents Percent
Tailoring shop 24 24
Fancy store 11 11
Mobile restaurant 12 12
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There are push and pull forces that motivate women to start their own businesses because
they want to be independent workers who can stand on their own legs. The type of business
operated by female entrepreneurs is described in the table above. The many commercial
activities that each responder engages in contribute to the advancement of society. A little
more than 10% of the respondents work in tailoring shops, exclusive boutiques, and mobile
eateries. Women entrepreneurs often find it easier to enter the business world when they have
a solid financial foundation, family members who support them, and educational credentials.

Table — 4: Monthly Income of the Respondents

Moz:\hllequ;g;)me No. of Respondents Percent
Below Rs.5,000 39 39
Rs.5,000 to 10,000 24 24
Rs.10,000 to 15,000 17 17
Rs.15,000 to 20,000 12 12
Above Rs.20,000 8 8
Total 100 100

The respondent’s financial situation is their monthly salary is an important indicator. Income
is a possibility for consuming and saving that an organization has acquired over a certain
period of time. It is described in monetary terms. The family's income will be supplemented
by the considerable revenue the women business owners make. 39% of the respondents’
monthly income is below Rs. 5,000, 24% is Rs. 5,000 to 10,000, 17% is Rs. 10,000 to 15,000,
12% is Rs. 15,000 to 20,000, and 8% of the respondents’ monthly income is above Rs.
20,000.

Table — 5: Issues Faced by the Women Entrepreneurs

Nature of the Problems No. of Respondents Percent
Financial problem 34 34
Marketing problem 22 22

Family problem 20 20
Male Domination 18 18
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Other problems 6 6

Total 100 100

According to the moment they launch their company until it is fully operational,
women entrepreneurs deal with a variety of challenges. The biggest financial issue for 34%
of the respondents is the difficulty they have in getting the money they need for their
company operations. It is noted that family strife is the biggest issue for 20% of the
respondents. Women who work in the commercial world must deal with conflict in the home.
They have too many obligations to their families. They find it challenging to care for their
family members as they spend additional time working on their businesses. It is going to be
very challenging to focus and manage the firm properly in such an environment. It
demonstrates that for 22% of the respondents, selling their goods is the biggest challenge. It
is the biggest issue that affects female business owners. To promote the product, they must
rely on intermediaries. Middle-aged males frequently take advantage of female business
owners. It was discovered that the attitudes of society regarding women entrepreneurs, male
domination, a lack of confidence, a lack of understanding, illiteracy, and ignorance of market
conditions account for 18% of the respondents’ primary challenges.

Table — 6: Motive for Listing Own Business

Reason for Starting Own Business No. of Respondents Percent
To become an owner 44 44
To uplift the family 30 30
To gain economic independence 26 26
Total 100 100

The aforementioned table showed that 44% of the respondents established their businesses
with the intention of becoming proud proprietors. A whopping 30% of respondents start their
business to better their family, while 26% do so in order to become financially independent
and live long enough to do so. So, entrepreneurship aids female entrepreneurs in raising their
social position.

3. FINDINGS AND CONCLUSION

Sivaganga district's women entrepreneurs undoubtedly contribute significantly to the
development of Tamil Nadu and the Indian economy. Women are now pursuing meaningful
engagement in a variety of professions as a result of industrialization, urbanization,
globalization, and the growth of education. Women who pursue entrepreneurship will be able
to make money and achieve financial independence. Lack of knowledge, lack of family
support, and lack of financial assistance are the key issues facing female entrepreneurs.
Without their participation, it would be impossible for women entrepreneurs to thrive and
develop to support entrepreneurial development. Therefore, it is important to provide a
positive and supportive atmosphere so that women may actively engage in entrepreneurial
activity.
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Only by serious, committed, and honest efforts from all parties can achievement for women
entrepreneurs and adequate advancement be attained. And the combined efforts of
businessmen and women may turn India from a developing nation into an entirely developed
one. The revolution that has the biggest impact on a nation's women's position and standard
of living is that one. Economic independence is ensured through encouraging women's
entrepreneurship. Women's social position is raised by their social liberation. It encourages
women to take up leadership roles and raises the family's income. Women's entrepreneurship
is encouraged since it develops the next generation of women and addresses the issue of
future unemployment. And as a result of their trials and tribulations, women entrepreneurs
are an upbeat, self-assured group in society who serve as role models for other women.
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